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Phone Numbers 
Main Number
(602) 957-1650
(800) 433-8181
www.lhlic.com 

Agent Recruiting
(888) 713-6020
recruiting@londen-insurance.com

Marketing Support
(800) 750-6404

Policyholder Service  
and Claims
(800) 438-7180
Fax: (602) 808-0521 

New Business
Fax: (602) 840-9726

Home Office
Career Opportunities
(602) 957-1650
careers@londen-insurance.com

Spanish Division
(888) 881-7391
Fax: (602) 224-2246

AZ-TV
(602) 224-0027
Fax: (602) 224-2214
www.arizonasown.com

Londen Land Company, LLC
(602) 524-0655
(602) 703-2767
www.londenland.com



Lincoln Heritage Life Insurance Company

4343 East Camelback Road 
Phoenix, AZ 85018

www.lhlic.com
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Lincoln Heritage Life Celebrates  
Over 50 Years of Service.

Since 1963, Lincoln Heritage has offered insurance products for American families, 
specializing in Final Expense Insurance. Today, Lincoln Heritage is the national leader in 
this market, and credits their commitment to exceptional customer service to agents and 
policyholders as the reason for their success. 

Since being founded by entrepreneur Jack Londen, through the leadership of our late 
president Tom Londen, and continuing through to today, the cornerstone of our daily 
operations is still old-fashioned personalized service. For Lincoln Heritage, exceptional 
service means live people answering their phones rather than computers, and processing 
payment of benefits within 24-hours. 

Jack Londen has stated “From the very beginning, our company was built on two over-
riding principles: First, respect for the individual, whether the person is a customer or 
a home office or field associate. Next, we insist on an all-encompassing devotion to 
personalized, prompt and accurate service. Everything else flows from those two ideals.” 

Operating in 49 states with over 5,500 agents nationwide, Lincoln Heritage continues its 
tremendous growth despite the recent recession. 

Since 2007, the company has grown more than  
10% per year, with 2016 shaping up to be the  
best year in company history.

Regarding the future, Tom Londen said, “As a family owned and managed company, we 
do not answer to the quarterly demands of Wall Street. We answer to a higher calling 
than that. We can, and do, take the long view in managing our business. Our goal is to 
build something of lasting value that we can be proud of today and in the years and 
decades to come.”

The company continues to be led by the next generation of Londens, Matt and Alex 
Londen, who work as Vice Presidents of investments and digital marketing, respectively.
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LEADING AND GAINING 

MOMENTUM

We are proud to be the fastest growing 
company in the Final Expense industry.

Lincoln Heritage is a leading insurer in a number of business areas, and 
we continue to grow at a record pace. Some key figures for 2015:

  Compensation to Agents 
$156 Million

  Direct Premium for the Year 
$426 Million

  Total Claims paid to Beneficiaries 
31,590
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Production (in Millions)

Total Leads

Our state-of-the-art lead program 
drives incredible growth.

A smarter marketing strategy and an innovative approach to lead generation 
has helped us deliver exponential growth over the last decade.

218K

2006

238K

2007

349K

2008

439K

2009

505K

2010

686K

2011

720K

2012

924K

2013

879K

2014

883K

2015

$31.3
$37.5

$46.0
$59.5

$66.0
$83.7

$96.5

$115.9
$131.9

$143.9
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SETTING THE BENCHMARK FOR 

QUALITY

One of the key factors contributing to Lincoln Heritage’s impressive growth 
over the last decade has been how favorably the U.S. market has responded 
to the Funeral Advantage program. It’s no surprise to us, however — because 
Funeral Advantage was designed to be an easy benefit for consumers to 
obtain, and easy for agents to present.

Cash Insurance Benefit
provided by Lincoln
Heritage Life Insurance

Family Support Services
provided by The Funeral
Consumer Guardian Society

About the Cash Insurance Benefit
•  Easy qualification — no health examination is 

necessary, just a few health questions.

•  Easy application — just one single-sided page in 
most cases. Most customers qualify for coverage, 
even with health issues.

•  Easy claims payment — once a claim is approved, 
all benefits are paid within 24 hours.

•  Whole Life benefits available up to $20,000.

•  $100,000 additional benefit for accidental 
death available.
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About the Family Support Services
The second reason Funeral Advantage has been so attractive in the marketplace is the
Family Support Services it offers at no additional cost to every policyholder.

Upon the death of a Funeral Advantage policyholder, the Funeral Consumer Guardian 
Society (FCGS) is ready to go into action to help surviving loved ones in charge of funeral 
arrangements cope with the many details that immediately arise.

When customers enroll in the Funeral Advantage program, they are free to decide the style 
of funeral they want … a 2-page Final Wishes form makes it fast and simple for them.

•  Final Wishes are then archived 
safely and securely.

•  Loved ones can get help via 
a 24-hour toll-free service 
number during their time of 
need.

•  FCGS compares up to 
3 different funeral homes 
to find the best price available.

•  Families save an average of 
$1,800 on traditional funerals 
and up to $600 on cremation.

Insured Customers Receive a Complete
FCGS Membership Kit and ID Card

FCGS has over 550,000  
active members nationwide.

550,000+
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DEMAND
A MARKET IN NEED OF OUR HELP 

Since 1960, the U.S. population has nearly doubled. During this same period, 
the number of individual life insurance policies sold has been cut in half.

Twice the people — with half the coverage.
Today, only 44 percent of U.S. households have 
individual life insurance. This is a 50-year low. Still, 
we know that one of the biggest reasons Americans 
purchase life insurance is to cover burial and final 
expenses. We also know that Baby-Boomers want 
to buy life insurance face to face.2

This is our market.  
These are the problems we help solve.
The need for a financial safety-net is growing and increasingly underserved. That means 
we have a real opportunity to help this growing market get the protection they need — 
at a price they can feel comfortable with.

Our final expense agents quickly learn the satisfaction of helping this big, underserved 
market — our hard-working parents and grandparents next door. Funeral Advantage 
plans provide an easy application process, peace of mind, and a living legacy, as opposed 
to a funeral bill for their loved ones.

44%
Only 44 percent of U.S. 
households have individual 
life insurance.1

1 JD Power – 2015 U.S. Household Insurance Study
2 Facts About Life 2015 – LIMRA, page 2
3 U.S. Population Through History – about.com Geography
4 Current U.S.A. Population – census.gov
5 Sales Data 2013 – LIMRA
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An underserved market means greater 
opportunities for our agents. 

U.S. Population grew from 179.3 million3 in 1960  
to 324.2 million4 in 2016

Individual Life Insurance Policy Sales declined from  
21.0 million5 in 1960 to 9.4 million5 in 2013

1960 2016

U.S. Population Growth

Individual Life Insurance Policy Sales
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We earned our reputation the  
old fashioned way — face-to-face.
Lincoln began as a true “Mom and Pop” operation. Our founder, Jack Londen, would 
knock on doors to sell final expense policies to his customers, while his wife Dodie 
typed up the policies and billing statements — literally from their own home. Over time, 
Jack added more and more agents to his “home” office and the field, and began the 
long process of building the company into what it is today. Throughout that time, the 
foundation of the company was always about building a solid personal relationship. 

Real people. Real relationships.
Good people doing good work has always been the key 
to our company’s success. That includes the way we value 
and interact with our fellow colleagues and insurance 
professionals — as well as the relationships we build 
in the communities we serve. 

From our home office to our agents in the field, 
we are hard-working, knowledgeable, and loyal 
professionals who work to serve our clients 
and meet their specific needs. We support 
everyone in our company at every level, 
and reward their successes.

Because we are an agent-focused 
company, we equip our sales force 
with the necessary tools and home 
office support so that they can meet 
with our clients in-person to provide 
the products and services they need.

A BUSINESS BUILT ON 

RELATIONSHIPS

Lincoln Heritage Life Insurance Company
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A+ Arizona: Every Child Can Learn
Improving the quality of public school education for students from kindergarten through 
high school is one of the key ways the Londen Companies is reaching out to our local 
community.

AZ School Choice Trust
AZ School Choice Trust offers hope and opportunity to low-income families by awarding 
scholarships for private school attendance.

Aided by contributions from Home Office associates.

United Way
Together, home office associates and the Londen Companies donate over $26,000 
annually to United Way.

Juvenile Diabetes Research Foundation (JDRF)
The Londen Companies have sponsored numerous events for JDRF, contributing several 
hundred thousand dollars to this worthwhile cause.

Cystic Fibrosis Foundation
The Londen Companies provides yearly donations to the Cystic Fibrosis Foundation,  
which makes a significant difference in the lives of people impacted by this condition.

Londen Institute for Evangelism
As a part of Hope University in Fullerton CA , the Londen Institute for Evangelism  
provides practical, relevant training from top ministry leaders with proven hands-on 
ministry training experience.

GIVING BACK TO OUR 

COMMUNITY
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LEADERSHIP
INSPIRING SUCCESS

Lincoln Heritage Life and the Londen Companies represent a 
remarkable achievement by a genuine entrepreneur. Jack Londen, 
along with his son and partner Tom, built a true final expense 
powerhouse — hundreds of thousands of policyholders can 
continue to depend on Lincoln Heritage to be at their side in their 
time of need and thousands of agents can take pride in knowing 

that with us, their hard work allows them the opportunity to serve families while achieving 
great financial success. Dad didn’t stop there, working with his wife Lynn, dad also built 
AZTV, Londen Land, and other business ventures.

Being involved from the beginning, in the 1960’s I worked in the office with my Mom, 
Dodie Londen, issuing the first policies and typing the first commission and claim checks. 
Together, dad and I made the first of 25 insurance company acquisitions starting in the 
early 1970’s. I am proud to help lead the company’s management now, and proud of the 
able help that Tom’s sons Matt and Alex are providing to Larry Schuneman, Doug Turner 
and Keith Perkins, our executive management team. It’s a great team.

In memory of dad and Tom, the Londen family is fully committed to continuing 
Lincoln Heritage Life as an independent, family-owned business run just as it has been 
during the many years of enormous success. We firmly believe that the best thing for 
the company and for the Londen family is more of the same, with emphasis on more.

We will support and invest in improvements 
wherever they can be made in service to our 
two key communities — our sales force and 
policyholders. Dad and Tom were salesmen first and our company will always put support 
for its salesforce at the forefront. We know that the best way to prove our commitment is to 
provide legendary service that our salesforce and policyholders deserve. We will keep it up.

Jack Londen, III 
Chairman

It’s a great team.
We will keep it up.
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An Update from our President and CFO
The best indicator of strength and stability of a life insurance 
company is its level of capitalization. The company currently reports 
$110 million of capital and surplus. A life insurance company’s 
capital and surplus to liabilities ratio is an important measure of 

its financial leverage. While many large insurance companies have a ratio of 5% or less, 
Lincoln Heritage’s is 14.4%, making it one of the strongest capitalized life insurance 
companies in America.

The company reports direct insurance in force in 
excess of $6.59 billion and more than 878,000 
policyholders have chosen to protect their loved 
ones with Lincoln Heritage insurance coverage. 
Our strong commitment is that Lincoln Heritage will 
be there to provide prompt and courteous financial 
assistance to these families at the point of need.

While the many achievements of the past half 
century are indeed impressive, as we look to the 
future we are even more excited about the potential 
for greater opportunities in growth and service.

Larry Schuneman 
President/CFO

While many companies 
struggle to produce premium, 
Lincoln Heritage reported 
$426 million of direct 
premium income for the year.

CAPITAL & SURPLUS 
(IN MILLIONS)

CAPITAL AND SURPLUS RATIO

14.4%

1991 1996 2001 2006 2012

$20

$40

$60

$80

$100

2015
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SERVICE
BEING THERE WHEN FAMILIES NEED US MOST

“  

. . . your company was such a blessing at this crucial time. W’s passing 

was so sudden and unexpected. Just the fact of knowing that his 

funeral arrangements were pre-planned and pre-paid took a 

tremendous financial load off of my shoulders. You provide a 

service that everyone needs, but few find necessary . . . thank you so 

much for the prompt payment. Again, thank you so much. ” —   Sincerely, 

NP, Midland, TX
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“  

My thanks to you …. For the expediency in handling the claim. 
Death always comes with shock and fear, especially in this day and age. 
You go on each day wondering how you will survive when a loved one 
passes, particularly the one who supports the family. D’s job as steel 
inspector for 42 years ended abruptly when the mills closed. He received 
a pension each month which enabled us to survive and save a little. 
However, upon his death, the pension ended, cutting the yearly income 
in half. The dividends from Lincoln Heritage will help.” —   Thank you, 

AV, Pittsburgh, PA
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“  

In today’s world, you rarely hear of commendations 
or gratitude that go out to companies who strive 
to help the average person get by with their 
individual needs or distresses in our daily lives. 
For a family in need, the Lincoln Heritage 
Life Insurance Company stood up and 
helped the D Family at this time. ” —   Thank you, 

RB, Norwood, OH



OUR HOME OFFICE TALENT 

PEOPLE

Corporate Officers
Larry Schuneman 
President/CFO

Keith Perkins, FLMI, FLHC, ACS 
Senior Vice President, Policy Benefits, Legal Affairs

Doug Turner, FLMI 
Executive Vice President, Marketing and Service 

Lincoln Heritage Life Insurance Company14
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Vice Presidents
Norman Beazer 
Marketing Operations

Melanie Bearden, CPA 
Controller 

Carol Berger, MBA 
Information Technology 

Shirley Grossman,  
FLMI, FLHC, AIRC, ARA, ACS 
Compliance

Dean Lathrop 
Treasurer/Senior Vice President

Alex Londen 
Digital Marketing

Lynn Londen  
Acquisitions

Matt Londen, CMT 
Investments

Fran McGovern 
Direct Response Marketing

Monica Sole,  
FLMI, AIRC, ACS, ARA 
Government and Industry Relations

Judith Pettit, FSA, MAAA 
Actuary

Cheryl Wilson, ACS, AIAA, FLMI 
Customer Service

Assistant Vice Presidents
Michelle Anderson, CPA, FLMI  
Internal Auditor

Marce Boersma 
Associate Services

Eric Clark, HCS, sHRBP, ACS 
Talent Acquisition/Development

Maday Villa 
Marketing

Managers
Jesse Allen 
Underwriting

Robert Allison 
Information Technology and 
Operations 

Marsha Baer,  
AICP, ALHC, ACS, AIRC 
Abandoned Claims

Jane Beazer 
Project Administrator

Matt Davis 
Call Center Operations 

Mark DeCroce 
Policyholder Support, Imaging, 
Reception and Supplies

Michael Dora 
Paper Service and Returns

Sabrina Frazier 
Call Center Operations

Faustino Gomez 
Director Information Technology 
and Operations

Jesus A. Gonzalez, MBA  
Spanish Division

Suzanne Hug, ACS, AIAA 
Underwriting 

Brandon John 
Direct Response Marketing

Beth Maddestra,  
FLMI, ACS, AIAA, FLHC, ARA 
Policy Benefits

Duane Nelson 
Call Center Operations

Michelle Patton 
Agency

Crispin Pixley 
Call Center Operations 

Bob Privett 
Building Operations

Paula Rodriguez, ACS, ALMI 
Director IT Development

Sally Roudebush 
Compliance

Meredith Simon 
New Business

Terrie Skaggs, ACS, ALMI  
Spanish Division

Amanda Swyers, ACS, ALMI 
Call Center Operations

Sarah Tomczak 
Underwriting

Joseph Williamson, FLMI, ACS 
Agency

Assistant Managers
Anthony Aguilar  
New Business

Theresa Angel, FLMI, ALHC, 
AIRC, ACS 
Abandoned Claims 

Teri Burton  
Underwriting

Cathy Courcey 
Policy Benefits 

Kameo Crea, FLMI, ACS 
New Business

Adam Fleumer, FLMI, ACS 
New Business

Brian Hernandez, ACS, ALMI 
Call Center Operations 

Luis Huesca 
Information Technology 
Operations

Jonathan Nielsen 
Spanish Division
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Londen Media Group
AZ-TV 7/Cable 13 (KAZT) is Arizona’s only locally-owned television station, part of  
the Londen Media Group. Launched in 2002, AZ-TV delivers unique local programming, 
first run programming, and the best of classic and contemporary entertainment/comedy. 
The station reaches more than 1.9 million households over the air, on cable and  
satellite, as well as a global audience online at www.aztv.com. KAZT-HD can be viewed 
over-the-air, on COX HD 1013, and DIRECTV Channel 7.

Since AZ-TV’s inception in 2002, the station has increased its consumer reach by adding 
two additional niche stations. NAZT 7.2 / COX Digital Cable channel 93 launched in 
2008 and currently features classic television programming from Me-TV (Memorable 
Television Network).

Advertising on AZ-TV has proven to be a great investment vehicle for local businesses. 
The terrific lineup of comedies along with an expansive online presence allows  
advertising dollars to be targeted, making advertising affordable for any local business. 
The station provides its clientele with all the tools necessary to deliver results, including 
a full production facility.

LONDEN
COMPANIES

Londen Land
For over two decades, Londen Land Company, LLC has pursued residential and commercial 
real estate projects primarily in Arizona, Nevada, and California. One such project is Dove 
Valley Ranch, an award-winning master-planned community and golf destination located 
in northeast Phoenix.


